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Exploring a Famous comedians&apos;Suicide Television News
Reporting from a Public Health Perspective
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Min-Jan Ni, famous Taiwanese comedian, committed suicide on May 1, 2005, causing
extensive media reports in Taiwan. The derived news expose lasted nearly one month.
The huge quantity and capacity of media reports innovated worldwide records, can

precipitate similar incidents.

To explore content of television news suicide reports, and assess the relation between



TV news reporting of comedians’ suicide, attempted suicide and actual suicide in
2005. To analyze relevant TV news content, we sampled four domestic TV channels,
collecting daily evening news during May 1-31, 2005.

Total of 442 TV news spots were watched, average 3.6 pieces of relative news and
occupying 7 minutes 27 seconds (447 seconds) were broadcast daily in whole month.
According to native media self-discipline guidelines for suicide reports, 68% of TV
news reports violate guidelines, only 1.3% (6 pieces) provide suicide prevention
information. Worst offenders were 50.6% shown the privacy of suicide relatives,
41.2% captions, 26% in the first three headline reports and 37.2% glorified reports.
Those showing Mr. Ni’s affairs as the main issue totaled 40% (178 pieces) of the
whole news broadcast.

The number of suicide attempt rate, revealed from the National Fire Agentcy, rose
34.9% in May 2005 compare the average rate in April and March 2005, most
remarkable increase since 1999. The suicide rate rose 23% in 2005, and May 2005
saw a 39.8% jump over May 2004, highest single-month increase in the past five
years.

Media should use more restraint in reporting celebrity suicides, to avoid triggering
more suicide attempts.



