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Effect of Communication Media in Smoke-Free Restaurants
Program 2003-2005
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Background: Smoking has become one of the top ten health risks around the world.
As the overall death rate from cancer grew 19 percent in the last two decades, lung
cancer mortality rate have rapidly increased 76 percent in men and 135 percent in
women. The growing health risk brought by smoking, therefore, has made smoking
prevention a major health issue worldwide.

Goal: As part of its effort to promote smoking prevention campaign, the Bureau of
Health Promotion under the Department of Health launched the “smoke-free
restaurant” program since 2003. By examining media coverage and government
promotion of the program, this dissertation explores levels of media attention to the
health issue, and how does media promotion of the program contribute to the people’s
health conscious and behavior.

Methodology: This study compares media coverage of the program and its effects
from 2003 to 2005. Following an examination of short-term effects of media coverage,
including TV, newspaper and web, and PR promotion, the study will conduct an
analysis on the long-term effects of media coverage and PR promotion by exploring
four public opinion polls conducted by the program.

Result: According to the first public opinion poll, 43 percent of the people know about
smoke-free restaurants before the promotion. The figure rose to 59.2 percent in 2003,
57.6 percent in 2004, and 65.6 percent in 2005. Major source of information are TV
commercials, TV news coverage and word-of-mouth promotion in the restaurants.
Other variations includes ages, the habit of dine out, and sense of crisis towards
secondhand smoke. The number of the people who have been to smoke-free
restaurants increased to 34 percent in 2004, and to 43.1 percent in 2005. Variations
include education, habit of smoking and information about smoke-free restaurants all
contribute to the growing figures. The examination of public opinion polls showed
that media coverage played a major role in promoting smoke-free restaurants to the
public and contributed to the growing number of people who dine at smoke-free
restaurants.



Discussion: The “smoke-free restaurant” program, part of the Health Promotion
Bureau’s smoking prevention efforts, promotes health issue through PR promotion
and marketing. As the bureau’s first attempt to promote health issue with marketing
strategy, the program successfully attracted media attention, raised public awareness
of the health issue and receive information about smoke-free restaurants, as public
opinion polls showed.

Suggestions: This study suggested that it take advantage of communication tools and
set up a distinct agenda. The program should also adopt more encouragement
measures to attract more participating restaurants, increase vertical and horizontal
integrations, and support the legislation of prohibiting smoking in restaurants.
Examination of the effects of media coverage on the program should compare
different platform of media coverage, various health promotion campaigns and
conduct analysis on public reaction to media coverage.

Conclusion: The marketing strategy and intensive media coverage of the “smoke-free
restaurant” program between 2003 and 2005 has successfully attracted public
attention of the restaurants and brought growing number of the people to participate in
the program.



